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Building Value and Driving, Revenue for
Members Around the World. & . * *

Welcome to the Member Center

Please take a few moments to review your user profile and express your interests so that we can better customize
the Member Center experlence to your needs.

he IHG Owners Association—originally established by Holiday Inn® Founder Kemmmons Wilson in
1955—was the first association of its kind in the hotel industry. Over the past six decades, it has
evolved to represent the interests of owners and operators of thousands of IHG® hotels worldwide.

Membership in the Association provides hoteliers access to a wide range of exclusive tools, resources
and information, all designed to help build their hospitality businesses. Through our Member Center,
weekly newsletter and social media channels, the Association shares valuable information on critical
hospitality issues, IHG brand updates and Association news and benefits.

Being a part of the Association’s Allied Member Program unlocks a variety of digital marketing
opportunities on these channels that will bring your products and services front and center to these
top decision makers. Place an ad in our weekly myConnect newsletter, which boasts an open rate of
over 55%, connect with thousands of members and nonmembers alike through our social pages or
put your ad in front of more than 1,500 members looking for solutions with our latest members-only
benefit, the Member Center.

Allied Membership is required to participate in any of the Association’s marketing programs and
digital opportunities. For any questions or further information, please reach out to Tiffany Hall,
Manager, Partnerships & Member Programs, at tiffany.hall@ihgowners.org.

NOTE: All copy and image content must be vetted and approved by the IHG Owners Association for accuracy. Allied
Members are responsible for submitting content by agreed upon deadline. Any scheduled email blasts missed due to late
content submission are subject to availability for rescheduling.
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mySource Email Blast

mySOURCE

EXCLUSIVE INFORMATION & PROMOTIONS FROM OUR ALLIED MEMBER PARTNERS

ECOLAB

LABOR CHALLENGES
BY BOOSTING HOUSEKEEPER EFFICIENCY

HELPING YOU OPTIMIZE LABOR TO HELP KEEP
ROOMS CLEAN AND INVITING

Cleaning is a core part of your business, one that requires a combination of chemistry and
expertise to help you reach your business potential. Ecolab is ready to help you optimize
your housekeeping operations and manage your bottom line potential as you work to
overcome labor challenges and adapt to this new environment. From training and
procedure guidance to EPA-approved products, Ecolab partners with hotel operators to
help simplify housekeeping procedures, reduce cleaning time, minimize rework and
achieve a higher level of cleanliness — without sacrificing quality.

SEE OUR HOTEL SOLUTIONS >

Save Time & Reduce Effort

Solutions designed to reduce procedure steps, wait ime, physical
effort and rework to help get spaces ready faster.

Simplify Procedures

Solutions designed to reduce the number of products and steps to
help create efficiencies and improve productivity.

Enhance Learning

Expertise and tools to help improve results, on boarding, cross
training, problem solving and product and procedure reinforcement.

Learn how Ecolab can help you deliver clean spaces with less >

©2021 Ecolab Inc. Al ights reserved. Ec@LAB
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arketing your company and services with an

Association mySource email blast gives you the
opportunity to put the spotlight on your brand. Highlight
new offers and announcements through attention-
grabbing emails to more than 5,000 hotel owners,
operators and management professionals worldwide.

Each of these customized emails features a message
crafted by your team and may be specifically targeted
by region or brand, which generate very high open rates
of 63% and click rates of 8%. Additional targeting may be
available upon request, and full reporting on open and
click-through rates is available post-send. Limit one (1)
per quarter.

File Specs

HTML format (preferred)

* 650 pixels wide

e Allied Member must host images and links internally
Non-HTML content must be a single high-resolution JPG
image

* 650 pixels wide

e Valid click-through URL

Pricing
$2,500 per email/$2,000 per email for 2+ emails booked

at once for the same calendar year. Interested parties
should contact tiffany.hall@ihgowners.org.




Featured mySource

G et more from your mySource email with the Featured mySource, posted on our Member Center. Your most
recent mySource email will be displayed for two (2) weeks, giving members another chance to see your
latest offerings! This requires no additional action from your team, as we will be using content that has already
been sent to members.

Featured mySOURCE

EXCLUSIVE INFORMATION & PROMOTIONS FROM OUR ALLIED MEMBER PARTNERS.

EXCLUSIVE INFORMATION & PROMOTIONS FROM OUR ALLIED MEMBER PARTNERS September 2023
°
OLAE CiNTAs.
Learn More

HELP OFFSET N
LABOR CHALLENGES
BY BOOSTING HOUSEKEEPER EFFICIENCY

every experience counts”

HELPING YOU OPTIMIZE LABOR TO HELP KEEP
ROOMS CLEAN AND INVITING Learn More

Cleaning is a core part of your business, one that requires a combination of chemistry and

expertise to help you reach your business potential. Ecolab is ready to help you optimize

your housekeeping operations and manage your bottom line potential as you work to

overcome labor challenges and adapt to this new environment. From training and Ju|y 2023
procedure guidance to EPA-approved products, Ecolab partners with hotel operators to

help simplify housekeeping procedures, reduce cleaning time, minimize rework and

achieve a higher level of cleanliness — without sacrificing quality.

guestsupply’
SEE OUR HOTEL SOLUTIONS > oy
Learn More

Save Time & Reduce Effort

Solutions designed to reduce procedure steps, wait time, physical
effort and rework to help get spaces ready faster.

Pricing
Featured mySource opportunities are assigned based on package level and availability. Limit of two (2) per
month. Interested parties should contact tiffany.hall@ihgowners.org.




myConnect Newsletter Advertising

MmyCONNECT

GLOBAL NEWS FROM THE IHG OWNERS ASSOCIATION

« 2024 Association Member Survey
Issue no. 263 « Contact You head of Spring Budget
March 20, 2024 « AHLA Pledges Support
« Garner Continues to Grow

As hoteliers in the Northern Hemisphere prepare to begin accepting guests during the busy Spring Break travel
season, they must stay updated and informed on the developments and programs that can affect their

i To help your ions and decisions, we've compiled the most important Association,
IHG and industry news affecting hoteliers below.

Association Updates

« Check your inbox for an Association Member Survey that was sent to members last Thursday,
February 22. Your voice matters, and we hope you will take the time to provide your feedback to us
before the survey ends March 8. The survey will be conducted by HRCatalyst, our third-party

and all will be Your input will help ensure that we are aware of
our members' perceptions and expectations regarding the Association and will inform our future

with IHG. And in for your feedback, completed surveys may be entered
into a drawing to win one of four 50,000 IHG One Rewards points certificates.

« U.S. ONLY: Looking for support in your staffing and retention efforts? The IHG Owners Association
Healthcare Program gives members access to coverage and benefits options for all their hotel
(including non-IHG brand) employees. Already providing owners with savings of 8-12%, the progran’
leverages the buying power of the Association’s membership base to offer low- and no-cost servic
from your choice of several major healthcare networks. Click here to watch a short video outlining
the program.

* Allied Spotlight: Make your dollar go farther with AT&T! The iPhone 14 128GB is now only $0.99
when upgrading existing devices or adding new lines on a 2-year contract; no trade in required.
Contact your IHG AT&T Mobility Team at ashton.ripley@att.com or log into your AT&T Premier
Portal to order.

Government Updates

+ U.K. ONLY: Ahead of the upcoming Spring Budget, which will be delivered by the Chancellor on
March 6, UKHospitality has launched a campaign asking the Government to take action to help
itali i tackle ongoing, id and introduce 10 protect
jobs. UKHospitality is asking businesses to write to their local MP, using their template letter, to
amplify the voice of our industry. Read more.

Industry Partners

* The 2024 Hunter Hotel Investment Conference (HUNTER), the industry event designed to build new
connections and help owners make lucrative business deals, returns to Atlanta March 19-21,2024.
HUNTER brings together a unique dynamic of industry professionals who have the same goals in
mind—to connect, learn and make deals with one another. The standard hotel owner rate of $1,795
ends on March 14, so be sure to register today.

+ UK&I ONLY: IHG is part of the Hotel Industry Reward Group, which has partnered with Red House
International to conduct a series of surveys to ensure your pay programs are market competitive
and industry aligned. Click here to read more about the survey, which offers reports providing high-
quality, comprehensive benefits data to help you benchmark against your competitors.

IHG Information

« Since opening its first property in Washington late last year, Garner is already celebrating
strengthening growth momentum with the opening of two new properties in the U.S. in Macon, GA,
and Oklahoma City. Additionally, IHG reports that plans for global expansion of the brand are already
underway, as they have recently signed a deal to convert three hotels to Gamer in Osaka, Japan.
Read more.
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“This email was sent to: ian milliken@ihgowners.org

This email was sent by:
IHG OWNERS ASSOCIATION
‘Three Ravinia Drive, Suite 100, Atlanta, GA 30346

Toview this emal as a web page,
We respect your right to p
Manage Member

ach week, members worldwide receive myConnect,

the Association’s newsletter, providing a quick and
easy way for them to catch up on Association and IHG
updates, political developments and engaging industry
news. Delivered electronically to more than 4,500 mem-
bers on a weekly basis and boasting an average open rate
of 55%, our myConnect newsletter will now be archived on
the Member Center. Company Highlights and Banner Ads
limited to one (1) per quarter.

myConnect Company Highlight

Highlight your company’s recent successes, announce a
new promotion or share industry trends, best practices
and other important updates with owners and decision
makers with this new opportunity.

Content Specs

e A maximum of 45 words

e Up to 2 click-through URLs (one URL or a contact email
address required before publishing)

e Limit one per quarter

myConnect Banner Ad

A banner ad in myConnect is a highly effective way of
boosting your brand and extending the reach of your mes-
sage to a global audience, driving traffic and generating
valuable leads.

File Specs

Advertisements must be in high-resolution JPG format
(animation and Flash/SWF files are not accepted)

e 650 x 300 pixels

¢ Valid click-through URL

Pricing
$2,000 per banner ad/$1,500 per banner ad for 2+ ads

booked at once for the same calendar year. Interested parties
should contact tiffany.hall@ihgowners.org.



Allied Member of the Month

he Association’s Allied Member of the Month program spotlights your brand across our three social media

platforms: Facebook, Instagram and LinkedIn, as well as a posting within our Member Center’s Partner-
ship section. Take advantage of this chance to connect with both members and nonmembers through these
trusted channels.

Each month is dedicated to only one Allied Member, who will be given one (1) social post within that month,
which your team can then share across your own channels for additional exposure. Accompanied by an image
or video of your choosing, your post should contain information about what services or products your com-
pany offers as well as a link to your company’s website.

Because this copy is being used for social media, it should be as concise, dynamic and engaging as possible.
Allied Members are responsible for creating and submitting content to the Association. At the end of the
month, your post will be added to our Member Center communications archive, where all of your content and
links will be live until the end of the year. Metrics are available upon request.

Social Media Metrics

Social metrics are as of December 31, 2023. Our engaged audience and robust content results in an average
of more than 50 reactions per social post across all channels.

o 1,697 Facebook Followers 405 Instagram Followers

@ 5,786 Linkedin Followers

Content Specs

e Copy for each channel (Facebook, Instagram and LinkedIn)

e A company logo, photo and/or video link to accompany your post. Images must be either PNG or JPG
format and videos must be MP4s

¢ A link to your company’s official website

e Feel free to use your own tracking code within the links you provide to us
¢ Image specifications for each platform:

e Facebook: 1200x630 pixels

e Instagram: 1080x1080 pixels

e LinkedIn: 1080x1920 pixels

Please submit all content to partnerships@ihgowners.org and be sure to follow the IHG Owners Association
on Facebook, Instagram and LinkedIn.

Pricing
$2,000 for a one-month program. Limit of twelve (12) opportunities available; only one (1) Allied Member per
month. First come, first served. Interested parties should contact tiffany.hall@ihgowners.org.



Educational Resources & Best Practices

stablish your company as a subject matter expert with this exclusive opportunity on the Association’s

Member Center. Submit best practices, recent whitepapers, videos and other educational content to
give members the edge they need to run their businesses efficiently and introduce your brands and services
to their properties.

Content should include timely educational, practical and useful information that the member would find valu-
able. The overall message and tone should not be promotional in nature. Some examples of content relevant
to hoteliers in 2024 include:

e Guest experience

e Labor costs

e Attracting talent

¢ Retaining employees
e Sustainability

Content Choices

e Best Practices: This is your opportunity to share best practices, tips and solutions from your industry that
can help members run their hotels and businesses more efficiently.

e Case Studies: As industry experts, we want you to share the valuable information and expertise you have
gained in your field. Case studies can help guide members and teach valuable lessons from a trusted source.

* Whitepapers: Educate members and share the facts on your products, services and/or technology by pub-
lishing a whitepaper, such as an in-depth report or guide about a specific product or topic meant to educate
its readers.

¢ Videos: Explainer, demo, how-to and testimonial videos featuring your company’s products.
e Forms: Forms can include but are not limited to rebate forms, order forms, feedback forms, contact forms
and more.

File Specs
Best practices, whitepapers, forms and other written content: PDF or Word Document
Videos: YouTube or Vimeo link and embed code

Pricing
$1,500 per content item not included in package. Content remains in Member Center for twelve (12) months
from date of listing. Interested parties should contact tiffany.hall@ihgowners.org.

“ The Allied Member Program is a true win-win by
allowing hoteliers looking for specific products or services
to connect directly with companies that can offer support,

creating connections that will flourish as members’

businesses grow. ,,

Nathan Polny
Director, Partnerships & Member Programs



Member Center Allied Member Spotlight

et our members get to know you better with an Allied Member Spotlight article. The Association’s

Allied Member Spotlight has given Allied Members a more personal voice in OWNER magazine for many
years, and we are happy to begin offering spotlights to different Allied Members each month on the Member
Center. We will send you a form with a few questions to about your company and your relationship with the
Association, which will then be edited into an article using your replies and featured on our Member Center’s
home page.

Allied Member Spotlight: Simmons Beautyrest

Last updated a year ago Print

Read about Simmons Beautyrest's newest initiatives and how they are helping IHG owners.

Tell us a little about your company, and what projects you are currently working on
that affect IHG owners.

Providing distinctive, comfortable bedding solutions to the hospitality industry is
what Beautyrest Hospitality does best. Our long-standing commitment to innovation
is reflected in both the comfort and performance of the Beautyrest® Hospitality
product line. We help customers fulfill their promise to deliver an exceptional and
comfortable night’s sleep to guests — night after night, stay after stay.

Our most recent project involved the launch of our updated hospitality product
portfolio includina a refresh of our leaendarv Beautvrest brand Shibnina now all

Content Specs

e Complete form provided in email
e Headshot of account representative
¢ High-resolution image of your company logo

Pricing

Spotlight articles are assigned based on package level and availability. Limit of twelve (12) opportunities
available; only one Allied Member per month. Interested parties should contact tiffany.hall@ihgowners.org.



Member Center Banner Advertising

ECOLAB o

PREPARE FOR COLD AND FLU SEASON

Keep employees and guests healthy.

We offer ways to help deliver clean and healthy spaces. BN G
this season >

Home Page Banner Ad

Hoteliers worldwide turn to the Association’s Member Center for valuable resources and information. Have
your message reach thousands of owners and operators with a banner ad on the Member Center’'s home
page, where featured content, timely trending articles and links to resources from IHG and industry partners
are front and center.

File Specs

Advertisements must be in high-resolution JPG format (animation and Flash/SWF files are not accepted)
* 1550 x 400 pixels
e Valid URL for image to link to

Pricing
$2,000 per banner ad/$1,500 per banner ad for 2+ ads booked at once for the same calendar year. Interested
parties should contact tiffany.hall@ihgowners.org.

Interior Banner Ad

The Member Center’s Knowledge section provides members with a massive library of business-building in-
formation and resources, many of which are sourced directly from fellow owners and operators. Placing an
ad in the Knowledge section can help you target your message directly to decision makers who are actively
seeking solutions to their everyday problems.

File Specs

Advertisements must be in high-resolution JPG format (animation and Flash/SWF files are not accepted)
* 1550 x 400 pixels
¢ Valid URL for image to link to

Pricing

$2,000 per banner ad/$1,500 per banner ad for 2+ ads booked at once for the same calendar year. Interested
parties should contact tiffany.hall@ihgowners.org.



Hotelier Hot Topics Podcast

o capitalize on the growing interest in podcasts, the
Hotelier HOt TO iCS Association debuted its Hotelier Hot Topics podcast in
p 2021, creating a simple and compelling channel for members
o to find perspectives and market insights directly from indus-
try-leading experts on an array of pertinent topics. Originally
created as a resource for hoteliers in the EMEAA region, the
podcast has expanded to a global scope. In addition to episodes
covering specific market challenges and opportunities, sever-
al episodes feature profiles of IHG owners and operators, who
discuss their careers and best practices. Each podcast is posted
on the Member Center and is additionally available on Spotify,
Amazon Music, Apple Podcasts and several other channels.

-

Highlight your company with an advertisement in a podcast,
which will be read aloud during the course of the episode. With
a reliable audience of hotel owners worldwide, an ad read in
Hotelier Hot Topics will put your services or products directly
in front of key decision-makers.

IHG OWNERS

Pricing
$500 per podcast ad read. Interested parties should contact
carly.hunt@ihgowners.uk.

The Journal (EMEAA Only)

3 Released periodically, The Journal is
The '@ | - ; an EMEAA-specific publication de-
3 " signed to provide regionally-focused news
Jou rnal - and developments to owners across the
R~ 1 region. Consisting of short summaries, the
: publication covers updates from across
the hospitality industry, IHG and the
COMMUNICATION FOR OWNERS BY OWNERS IN EUROPE Associationls Working Groups’ as We” as
relevant Allied Member offers. Averaging

around a page and a half in length, the newsletter is structured for fast, selective reading.

A highly effective way of boosting your brand and extending the reach of the message to an EMEAA audience
to drive traffic, an ad in The Journal offers the attention of a captive audience of business owners.

File Specs

Advertisements must be in high-resolution JPG format (animation and Flash/SWF files are not accepted)
e 650 x 300 pixels
e Valid click-through URL

Pricing

$500 per banner ad. Interested parties should contact carly.hunt@ihgowners.uk.
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